About & Research

Spaghetti & Meatballs
Spaghetti et boulettes de viande

NO PRESERVATIVES
AUCUN AGENT DE CONSERVATION

‘Can you spot all
the meatballs?!

Pouvez-vous tout
repérer les boulettes
de viande

Nutrition Facts
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Objective & Target Audience i

Overall Objective

To portray that “Ollie Eats” is a fun and healthy instant
dinner that kids can prepare themselves.

Target Audience

Kids  6-10

— omg,sats R



Frozen Meals Com @, etition oS
MAIN COMPETITION #1: EGGO - Paw Patrol Line

STRENGTHS

e Advertised as a fun, nutritional, homemade breakfast

e Cartoon graphics and waffles shaped into cartoons to attract kids é?”a,

- \ A
Up to 3 pups inside! |

e Advertised “no artificial flavours/colours” and low in calories to encourage
parents to purchase

WEAKNESS

o Difficult to differentiate the type of waffles S
PAW PATRoOL Hohsh.\yis
— il

e Brand name is too small to read
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Frozen Meals Competition s G

MAIN COMPETITION #2: Michelina's - ZAP EMS Line

STRENGTHS

: g Cheese
\ W ‘Nhee‘gues u fromage
. ) 2 /
* Advertises their meals as warm, heartfelt and tasty l/
v fries & Chicken B\le'ss o
. i ouchee
¢ Show their meals through food photography m}m‘ o

[

e Use blue as an accent colour on their SKUs

e Exciting typography attracts target market

WEAKNESS

e To simple and unappealing photographs makes food plain and boring
¢ No health benefits listed, so there’s lack of encouragement for parents to buy product

e Writing on left saying “product of USA” is impossible almost hard to read, seems like an afterthought
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Frozen Meals Competition

Frozen Meals Competition 6

MAIN COMPETITION #3: Healthy Choice — Gourmet Steamers Line

STRENGTHS

e Brand isn't kid friendly, but advertise their meals as healthy
¢ Listed health benefits to encourage parents to buy product

e Green is used on their SKUs as an accent colour and to

represent that their meals are natural

¢ Attractive food photography as the focal point of package

WEAKNESS

/ Healthy
Choice Z,

Grilled Chicken Linguini

Linguine au poulet grillé

Grilled Chicken Pesto

Poulet grillé au pesto

e Contrast of photographs varies throughout SKUs, makingsome a bit more visually bold =5
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Brand Personal Ity T

Support

e Well known meals

e Fun games to play while preparing
e Has nutritional benefits

e Made in minutes

e Fun games to play

Brand Character

e Easy
e Fun

e Healthy




Package Design Objectives

1. To create an engaging and interactive packaging that kids can play with
2. Simple to read instructions to give the kids an ability to prepare their own meal

3. Have the three SKUs compositionally similar

4. Have a childlike aesthetic
5. Have it create appeitite
6. Visually stand out in retail stores

7. Printed by inkjet on cardstock paper



Communication of Package ot

* Portray the three meals through representative illustrations and wording

e Show engaging adventures that the food is having to bring in consumer target
e Offer games on the back to be more consumer interactive

e Have UPC, NFC and Ingredients listed for each SKU

¢ Show individual health benefits on front of package, to encourage parents to buy the product

* Show variety of games for each SKU to encourage kids wanting to try all the products

£Ollie Eats




Brand Name & Identity st sy

‘Ollie Eats’ is a friendly name that appeals to parents to buy frozen meals for their kid(s). The blue soft, rounded
sans serif font for the logo evokes the friendly and fun personality of the brand to appeal to a kids demographic.

The chef hat on the letter ‘O’ represents how kids can learn and prepare their meals on their own.

‘QOllie Eats
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Package Design & Identity Oy

The package design is fun and illustrative to appeal to a kids target market by adding character and
movement to the food such as depicting the ravioli as a train moving out of the bowl. At the same time,

the package lists health benefits for parental approval that the meals are nutritional.

= TR ==
Ollic]Eats]
hetti & Meatballs
R lettes de viande

Spaghetti et bou

Mac N’ Cheese
Macaronis au fromage

Three Cheese Ravioli
aux trois fromages

Ravioli
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Attributes

“Cute Young Child Holding Cooking Tools Free Photo.” Freepik, 15 Oct. 2019,

https://www.freepik.com/free-photo/cute-young-child-holding-cooking- tools 5778554.htm#page=1&query=cute young child
holding cooking tools&position=1.

“Eggo Frozen Paw Patrol Original Waffles.” Metro,
https://www.metro.ca/en/online- grocery/aisles/frozen/breakfast-foods/waftles-pancakes-french-toast/frozen-paw-patrol-
original- waffles/p/064100127111.

“Girl with Playful Expression Free Photo.” Freepik, 19 Nov. 2018,
https://www.freepik.comy/free-photo/girl-with-playful-expression_3409121 htm#page=2&query=girl with playful

expression&position=8.

“Healthy Choice - Gourmet Steamer Grilled Chicken Pesto Frozen Entrée: IGA Online Grocery.” IGA Online Grocery,
https://www.iga.net/en/product/frozen-entreegourmet-steamer- grilled-chicken-pesto/00000_000000007265500071.

£Ollie Eats



Attributes

“Healthy Choice - Gourmet Steamers Basil Grilled Chicken Linguine: IGA Online Grocery.” IGA Online Grocery,
https://www.iga.net/en/product/grilled-chicken-linguinegourmet-steamers- basil/00000_000000007265540458.

“Kellogg’s Eggo Waffles Paw Patrol Homestyle, 12.3 0z.” Meijer,
https://www.meijer.comy/shop/en/paw-patrol/all-paw-patrol/kelloggs-eggo-wattles-paw-patrol- homestyle-12-3-
0z/p/3800019602.

“Michelina’s Zap’ems Wheels And Cheese: Walmart Canada.” Walmart.ca, https://www.walmart.ca/en/ip/michelinas-zapems-
wheels-and-cheese/6000190758438.

“Portrait of Two Smiling Boy and Girl with Their Arms Crossed Looking to Camera against White Background Free Photo.”
Freepik, 25 Mar. 2019,
https://www.freepik.com/free- photo/portrait-two-smiling-boy-girl-with-their-arms-crossed-looking-camera-against-white-

background 4172226.htm#page=5&query=boy and girl&position=1.
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Attributes

“Smiling Boy Wearing Orange t-Shirt Gesturing Ok Sign on White Backdrop Free Photo.” Freepik, 9 Aug. 2019,

https://www.freepik.com/free-photo/smiling-boy-wearing-orange-t-shirt-gesturing-ok-sign-white-backdrop 5223467.

htm#query=kids&position=27.

“Young Boy Holding Cooking Tools.” Freepik, 15 Oct. 2019,
www.freepik.com/free-photo/young-boy-holding-cooking-tools 5778590.htm#query=boy%20

chef&amp;position=22&amp;from_view=search.

“Zap’ems Fries and Chicken Bites.” Metro,
https://www.metro.ca/en/online-grocery/aisles/frozen/meals-sides/chicken-turkey-meals/fries-and-chicken-
bites/p/717854212113.

Attributes 14
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